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Michelin launches bespoke training offer to support dealer partners 

Aberystwyth-based Huw Lewis Tyres has become the first Michelin Auto Professional (MAP) 

dealer to benefit from bespoke new training being made available to the network. This sees 

Michelin delivering custom on-site coaching in a ‘real-world’ environment, to help advocate 

dealers enhance their offer to customers and boost sales. 

The new retail training will be offered to all MAP points of sale throughout the UK and Ireland 

during 2019, with the local Michelin Territory Business Manager working closely with owners to 

focus training where it can have the biggest impact. 

Andy Aylward, Michelin’s Retail Programme Manager, says: “This isn’t a one-size-fits-all approach; 

first we sit down with each dealer to identify the specific areas where they want to improve the 

customer experience. Next, we agree a training plan and implement that within their business – with 

the end goal of helping each dealership to drive increased customer satisfaction and sell-out.” 

Huw Lewis Tyres, which operates from three sites in Wales, was the first dealer to take up the new 

training for its branch on the Glanyrafon Industrial Estate in Llanbadarn, just outside Aberystwyth. 

The company has been a longstanding member of Michelin’s independent dealer network since it 

was first established by Michelin in 2009. 

Aled Lewis, Technical Director of the family firm, explains: “Michelin’s trainers worked directly with 

our counter staff, helping to refine their techniques. Our team got a lot out of the day; learning new 

skills and benefiting from a noticeable boost of confidence.  

“Having the training take place within our dealership made a world of difference. It meant we didn’t 

need to take staff out of work, they weren’t wasting time travelling and most of all, they were 

learning whilst handling real-world scenarios. This was a massive bonus for us; we haven’t 

experienced anything like this from a tyre manufacturer before.” 

Michelin’s team also delivered advanced training for technicians in the workshop, ensuring both 

customer-facing and workshop staff benefited from the on-site training provision. 

Carl Williams, Michelin Training & Information Centre Manager, says: “This new training programme 

is a great way for us to support each dealer’s specific needs. We appreciate that sometimes it can 

be difficult for firms to release staff to come to Stoke, but this offer highlights our flexibility and 

means we can share the training benefit with staff across an entire location at the same time.” 

Aylward concludes: “We are making a big commitment to our MAP dealers and the reaction has 

been very positive. A lot of hard work is going into the new programme and we are confident that we 

can really help our partners to grow their businesses.” 
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Michelin, the leading tyre company, is dedicated to enhancing its clients’ mobility, 
sustainably; designing and distributing the most suitable tyres, services and solutions for 
its clients’ needs; providing digital services, maps and guides to help enrich trips and 

travels and make them unique experiences; and developing high-technology materials that 
serve the mobility industry. Headquartered in Clermont-Ferrand, France, Michelin is 

present in 171 countries, has more than 114,000 employees and operates 70 production 
facilities in 17 countries which together produced around 190 million tyres in 2017. 

(www.michelin.com) 

 

For further press information please contact: 

David Johnson, Michelin Press Office 

Tel: + 44 (0) 1782 402341 Email: d.johnson@michelin.com 

Rebecca Gleave, Garnett Keeler PR, Inver House, 37-39 Pound Street,  

Carshalton, Surrey, SM5 3PG 

Tel: +44 (0)20 8647 4467   E-mail: rebecca.gleave@garnettkeeler.com  

 

MICHMAP/107/19 

 

 

http://www.michelin.com/
mailto:d.johnson@michelin.com
mailto:rebecca.gleave@garnettkeeler.com

